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Using Al for procurement spend visibility and

analytics

Deploying Al for procurement spend visibility
requires moving past narrow, siloed tools
that only automate isolated tasks. To
achieve true cost optimization, global
enterprises must transition to cross-
contextual agentic Al that links disparate
data across legacy systems and multiple
languages. By building a unified semantic
foundation, organizations can finally
eliminate capital leakage, prevent duplicate
inventory, and drive strategic sourcing
decisions.

Why narrow procurement bots fall short
for global enterprise spend

Many chief procurement officers (CPOs)
adopt point solutions or basic robotic
process automation (RPA) to streamline
their workflows. While these vertical
procurement bots excel at processing
invoices or updating fields within a single ERP
module, they are fundamentally blind to
context. They operate within rigid, predefined
rules and cannot reconcile data that
originates outside their immediate
environment.

When an enterprise operates multiple ERP
systems across different business units,
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narrow bots cannot identify that “carbon
steel pipe” in one database is the same asset
as “tubo de acero” in another. These
platforms operate on a simple principle: if the
text does not match exactly, the system
treats them as different items. This
limitation leaves procurement teams with
fragmented visibility, preventing them from
negotiating volume discounts or identifying
redundant suppliers.

Because these bots lack a unified semantic
understanding, they cannot address the root
cause of poor spend visibility, which is
inconsistent master data. They simply
automate the processing of “dirty” data. As a
result, the enterprise continues to suffer
from capital leakage, high rates of maverick
spend, and inflated inventory costs.

What is cross-contextual agentic Al in
procurement?

Cross-contextual agentic Al represents a
shift from static automation to dynamic,
reasoning-based systems. Unlike traditional
software that requires human instruction for
every task, agentic Al uses deep learning and
knowledge engineering to understand the
meaning behind procurement data. It acts as

creactives.com

linkedin.com/company/creactives-spa



an autonomous agent that can navigate
different systems, languages, and
transactional contexts to harmonize
information.

In procurement, “context” includes everything
from the geographic location of a supplier to
the technical specifications of a spare part.
Cross-contextual Al analyzes these variables
simultaneously. For example, if a plant
manager in Germany and a maintenance lead
in Brazil order similar industrial components,
the agentic Al recognizes the functional
equivalence of these items despite
differences in part numbers, descriptions,
and languages.

This capability allows the Al to perform
complex actions across systems, such as:

+ Reconciling transactional spend data with
contract terms in real time.

+ ldentifying duplicate material masters
across legacy databases.

* Guiding users to preferred suppliers
during the requisition process.

Enterprise Data Space (EDS) vs
traditional data lakes for procurement

When attempting to solve the problem of
fragmented data, enterprises often build
massive data lakes. However, simply dumping
raw data from multiple ERP systems into a
central repository does not create clarity.
Without a structured framework, data lakes
quickly turn into data swamps where critical
information remains hidden.

An Enterprise Data Space (EDS), which is
powered by semantic technology, offers a
superior alternative. Instead of merely storing
data, an Enterprise Data Space (EDS)
structures it dynamically. It establishes clear
relationships between different data points,
such as linking a specific material code to its
corresponding service contract and supplier
parent company. This structure ensures that
all systems, from procurement analytics
platforms to supply chain planning software,
pull from a single, accurate source of truth.

Explain how semantic digital twins work
in supply chain

A semantic digital twin is a virtual
representation of an organization’s
procurement and supply chain data. It maps
not only the data points themselves, but also
the real-world relationships and meanings
behind them.

To build a semantic digital twin, the Al
system combines deep learning with
knowledge engineering. Deep learning
algorithms analyze millions of procurement
transactions to identify patterns, while
knowledge engineering applies industry-
specific rules and taxonomies.

When a new purchase order is generated, the
semantic digital twin automatically analyzes
the line-item description. It translates the
technical specifications, categorizes the
item according to standard taxonomies, and
links it to the correct master data record.

If a multinational company needs to migrate
its data during an SAP S/4HANA transition,
the semantic digital twin serves as the
translation layer. It cleanses legacy data,
eliminates duplicate records, and ensures
that only high-quality, standardized data
enters the new ERP system. This process
prevents the common migration failure of
importing old data issues into a new,
expensive infrastructure.

Compare top spend analytics vendors for
multi-language data

Managing global spend requires tools that
can interpret data across diverse regions.
Traditional spend analytics vendors often rely
on literal translation engines or basic
keyword mapping. This approach fails when
dealing with highly technical procurement
data, where a term like “bearing” can have
entirely different meanings depending on
whether it refers to a mechanical part or a
structural element.

When evaluating vendors for multi-language
spend analytics, CPOs should look for
platforms that offer native categorization
across dozens of languages. True multi-
lingual Al does not translate text into English
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before analyzing it. Instead, it processes the
data in its native language, using localized
technical dictionaries to maintain accuracy.

Creactives addresses this challenge by
providing native categorization in any
language. By avoiding the errors introduced
by two-step translation processes, this
technology allows global organizations to
harmonize their spend data across
geographic boundaries, ensuring that local
purchasing behaviors are accurately
represented in global analytics dashboards.

Best Al agents for procurement spend
visibility

The best Al agents for procurement spend
visibility do more than generate dashboards;
they actively manage data quality at the
source. When selecting an Al agent,
organizations should prioritize solutions that
offer semantic interconnection, which is the
ability to link disparate data systems without
requiring extensive manual integration.

Key capabilities to look for in enterprise
procurement Al include:

+ Real-time data governance: The ability
to sanitize and categorize material and
service master data at the point of
creation, preventing “dirty” data from
entering the ERP.

+  Context-aware search: A search
functionality that allows sourcing
professionals to find parts, services, and
suppliers using natural language, even if
the search term does not match the
official database record.

« Duplicate identification: Advanced
algorithms that detect identical materials
stored under different part numbers or
descriptions, allowing teams to reduce
excess inventory.

By choosing an Al platform built on these
principles, companies can shift from reactive
spend analysis to proactive spend
management. This transition enables
procurement departments to operate with
complete trust in their data, unlocking the full
ROI of their digital transformation
investments:

https:./www.creactives.com/
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Creactives builds a trusted Data Foundation that creates a Digital Twin of your Master
and Spend Data. Our Al-powered solutions eliminate errors, optimize legacy systems,
and unlock a wide range of use cases across Procurement & Supply Chain.
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“Creactives is a best-of-breed tool that offers standard spend analytics features,
such as data cleansing and analysis. In addition, it specializes in materials MDM
and is built for automated parts and material classification.”.

Abigail Ommen, Research Analyst & Analyst Production Manager

Creactives Group SPA . creactives.com
Via Fermi, 4 — 37135 Verona - ltaly aC Ive linkedin.com/company/creactives-spa




